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Wednesday, October 4th, 2006 
11:40-12:30pm, Walk Auditorium 

Brian Duperreault joined ACE as Chairman, 
President & Chief Executive Officer in Octo-
ber 1994 with a mandate to diversify the com-
pany from a Bermuda specialty carrier into a 
premier global insurance organization. Fol-
lowing a clearly articulated strategy of growth 
through acquisition and diversification, Mr. 

Duperreault oversaw the emergence of the ACE Group of Com-
panies as one of a handful of truly global property casualty insur-
ers and reinsurers.   In May 2004 Mr. Duperreault presided over 
a successful management transition plan, permitting him to focus 
on his role as Chairman of the Board, namely to provide leader-
ship to the Board, and represent ACE in key areas such as strat-
egy and government relations.. 
Acquisitions completed during his tenure as Chief Executive 
Officer included that of Tempest Reinsurance Company Limited 
and Lloyd’s managing agencies Methuen and Ockham (1996), 
Westchester Specialty (1998), CAT Limited and Tarquin plc 
(1998), and CIGNA P&C and Capital Re Corporation (1999). 
Through eight successful transactions, Mr. Duperreault led the 
transformation of ACE from a catastrophic insurer writing a few 
lines of business to a global P&C enterprise with unparalleled 
geographic and product diversity. 
Mr. Duperreault retired from the company on June 1, 2006. 

Consumer Reports' independent reviews of prescription drugs will be 
made available to millions of patients by the nation's largest pharmacy 
benefit manager, helping consumers make informed drug choices that 
may improve the nations health outcomes while saving consumers sig-
nificant amounts of money. Medco Health Solutions, Inc. will deliver 
Consumer Reports' Best Buy Drugs reports to its members via its new 
Savings Advisor tool on www.medco.com. Savings Advisor, in tandem 
with Best Buy Drugs, enables patients to review information comparing 
medicines on safety, effectiveness and price based on the scientific 
evidence, not drug industry marketing. "We will be able to reach mil-
lions of consumers with unbiased information about cost-effective pre-
scription drugs at the point where it matters most when consumers are 
making medication choices," said Jim Guest, president of Consumers 
Union, publisher of Consumer Reports.  "Medco has a significant im-
pact on the prescription drug marketplace, and we hope other health 
organizations, large employers and health insurance companies will 
also want to share this information with consumers," Guest said.  
Medco clients include employers, Blue Cross Blue Shield plans, man-
aged care organizations, insurance carriers, state and local government 
agencies, union-sponsored benefit plans, and individuals served by the 
Medicare Part D Prescription Drug Program. About one-third of the 
companies on the Fortune 500 list are Medco clients.  The non-
exclusive arrangement is designed to provide consumers unbiased pre-
scription drug information in a manner that enables Consumers Union 
to have control not only over the editorial content of the Best Buy 
Drugs information, but its use. In line with Consumers Unions strict 
non-commercial policy, there is no financial arrangement between the 
two companies; rather, the non-exclusive agreement has a singular 
goal: giving patients information so they, with their doctors, can choose 
the most clinically appropriate and affordable medicines.  "Consumer 
Reports and Medco are each focused on ensuring that patients and phy-
sicians are empowered with the credible, evidence-based information 
that is critical in making informed choices that improve the quality of 
health care," said David B. Snow Jr., Medco's chairman and CEO. 
"Adding Best Buy Drugs to our Savings Advisor furthers our leadership 
in transforming patients into more-engaged, better-informed consum-
ers." 

Medco to Deliver Consumer 
Reports’ Best Buy Drug Reports  
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Millennium Skate World  
Gamma will hold a roller skating 
event.  This will be yet another fun 
opportunity for students to come 
out and get to know each other. 
Admission will include skate rental, 
slice of pizza, soda, and five video 
game tokens. This event will take 
place on Tuesday, October 3, 
2006 from 6:00 PM to 9:00 PM. 

The cost is only $7.50! 

 Actuarial Science Intern  
Workshop, 11:40-12:30 
Student Center 217 C/D 
The Honorable David Walker 
 

Risk Management Intern 
Presentation, 11:40-12:30    

Speakman 113 
Presenters: 
Mikey Mouse—Anaheim Re 
Billy Shakespeare– Essex Life 
 

 
Saturday, October 7th 

1:00PM-4:00PM. 
Since 1984 Philabundance has 
provided over 60 million meals 
to the Delaware Valley.  Help 

serve people in need and  
volunteer.   

Contact Tiffany Calhoun  for 
more info. 

Tiffany.calhoun@temple.edu 

   
Risk Management Word             
   Search 
Try to find the acronyms listed below 
CPCU: Chartered Property Casualty 
Underwriters 
CEBS: Certified Employee Benefits 
Specialist 
ARM: Associate in Risk Management 
RIMS: Risk and Insurance Management 
Society 
PEBA: Pennsylvania, New Jersey, 
Delaware Employee Benefits Associa-
tion. 
CLU: Chartered Life Underwriter 

 
 

OKTOBERFEST 
October 21 

Cavanaugh’s River Deck 
4:30-7:30 

 DJ and Live Band Rusted Shut 
Must be 18 to enter, 21 to Drink 

All you can eat bratwurst = $15 
All the Beer Bratwurst you can handle = $25 
 

Any Questions?  Ask Aaron Hill 
aaron.hill@temple.edu  
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